Loan Modification Scam Script
(Slide #1)
When fear and desperation set in, distressed homeowners  will do anything to save their home for their family.  Unfortunately, this is also when people are most vulnerable to scammers.  The current housing crisis has led to the rise of thousands of complaints about scammers preying on families struggling to save their homes.
(Slide #2)

In early 2009, it became apparent there was an urgent need to get homeowners trustworthy information on where to find legitimate foreclosure intervention assistance and how to avoid loan modification scams.  By Congressional mandate, NeighborWorks America launched a national campaign to educate the public about loan modifications scams and how to report them. The campaign provides information on trusted help and empowers the public with the means to report scams via the campaign’s website and at the Homeowners Hope Hotline.  
How could we combat scammers? There is only one way - inform the public about the threat.  Unfortunately this would prove difficult as the scammers have several methods   to convince homeowners that they understand and are “genuinely” trying to help.   For instance the scam artist could pose as a counselor offering to  negotiate a deal with the lender to save the house—if you pay them a fee first. 
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How could a homeowner fall victim to a scam artist? Recognizing the importance of hearing how distressed homeowners felt and the challenges they faced trying to avoid foreclosure, [4] the campaign team conducted focus groups and one-on-one phone interviews in some of the nation’s highest areas of foreclosure and scam activity.  
(Slide #5)
Homeowners reported feeling desperate, anxious, in need of help with nowhere to turn, sometimes hopeless. They needed some glimmer of hope.

The research would assist with the development of the campaign’s materials and message points. During the sessions homeowners stated:
It was important to have materials that made them feel empowered with clear points and facts about scams;

The materials and website should have some federal government branding – they trusted government logos and branding; and 
The campaign should include bold colors such as yellow and black which implies caution or warning across cultures.
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The research discussions were often very emotional and intense.  In some cases homeowners spoke of not only losing their homes but their belief and trust in friends that made the referral.  
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As a result of this research the Loan Scam Alert campaign’s yellow and black branding can be seen in multiple languages, in communities all across the country.  [8]
With assistance from national and local partners the campaign targets hundreds of at-risk communities to alert them of this danger through real-life scam stories, fliers, postcards, e-cards, posters, print advertising, local PSAs, events, word of mouth and social media activity. Homeowners are learning the top signs of a scam and reporting scam activity in their community. [9]
The Loan Scam Alert Campaign…Know the Signs…Get the Facts!

