Script for Multi-Cultural Women’s Campaign
Neighborhood Housing Services of New Haven is an affiliate of NeighboorWorks America. [2] They share the same core mission of increasing homeownership, to make homes functional, beautiful, and affordable, and to help residents take charge of their neighborhoods.  

Many demographics could be targeted in order to spread New Haven’s message that sustainable homeownership is possible. [3]  Yet in order to fully utilize their limited resources, a select demographic had to be chosen in order to maximize the impact of their message.  They chose to focus on multi-cultural women because they noticed that two out of three homebuyers who utilized NeighborWorks America’s services were single women.[4]  Furthermore, over 78% of these women were minorities.  
[5]In order to uncover traits and tendencies of these minority demographics, NHS held a focus group consisting of Board Members, Clients, Community members, and faith-based groups. [6] The discussions were based around how to best stimulate interest in the multi-cultural women’s community in order to promote sustainable homeownership.  

[7]The focus group brought into light the need for workshops in which women could learn how to purchase and maintain a house. [8] The workshops’ topics included window, building credit and reducing debt, basic home repair, and advice on purchasing a home.[9]  The workshops culminated in the Around the World Festival designed to bring the community together.[10]  The festival provided a great opportunity to engage[11] the families of these women along with spreading the message of NHS to new consumers.[12]
NHS created their marketing campaign by promoting these workshops throughout the community.  They held presentations about these workshops prior to and directly following weeknight bible classes. [13] They utilized social marketing through Facebook and Twitter to reach new audiences. [14] Furthermore they reached out via Christian Spanish and African American radio and print media to ensure their message was reaching both English and Spanish speakers. [15]
Possible future activities – NHS might consider taking their African-American church outreach to the next level. [16] NHS could seek to bring together leading New Haven pastors to directly hear the benefits of NHS’ services in promoting African-American homeownership and keeping homeowners in their homes.  NHS might leverage the starpower of famous African-American Yale alumni like Angela Bassett to speak on the transformative force of women and families who are secure homeowners and the resulting benefit to the African-American church. [17]  Celebrating successful NHS Clients in an activity like an evening multi-church gospel concert followed by a morning NHS workshop might expand awareness of NHS services to a much broader population.
